
 

CASE STUDY

Every Nook and Cranny: 
A World Travel Guide
Faye Day
Genre: Nonfiction

Goal: 
Generate interest and awareness for author & avid 
backpacker Faye Day and her book, Every Nook and 
Cranny: A World Travel Guide

Strategies:
• Targeted Perth, Australia media and highlighted Faye's 

local/regional ties
• Targeted international media with a focus on traveling, 

backpacking, and exploring
• Positioned Faye as an inspiration to older 

demographics on why it is never too late to start 
exploring and developed customized pitches

Results:
• 117 media outlets picked up the press release via 

PRWeb with a combined total of more than 113 million 
potential impressions

• Secured a feature piece in The Sunday Times, a feature 
story in Have a Go News, a newsletter story in Travel 
with a Challenge, and a book feature on Destinations 
Australia Magazine’s Facebook page

• Faye was also ask to write a piece on why it’s never 
too late to start traveling, which will be placed in 
South African Airways’ in-flight magazine, Sawubona 
Magazine
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Author Faye Day is featured in the Sunday Times.

Faye Day’s story is featured in the Facebook page of 
Destinations Australia Magazine.

The book was featured in "Have a Go News,” a newsletter story 
in Travel with a Challenge.


